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ETTSA OFFERS SOLUTIONS FOR PACKAGE TRAVEL DILEMMAS

Brussels, 10 February 2010: In comments submitted to the European Commission, ETTSA (European Technology & Travel Services Association) included proposals to resolve the thorny issues posed by the EU’s Package Travel Directive. ETTSA’s submission addresses the particular concerns of online travel distributors for whom clear definitions and legal certainty, coupled with consumer protection, are paramount.
Late last year, the Commission recognised that the internet and the emergence of low-cost airlines “revolutionised the way in which consumers organise their holidays,” and so proposed a review of the Package Travel Directive.

“The two most pressing issues are the definition of a ‘package’ and financial protection for travellers when airlines go bankrupt,” says ETTSA’s Secretary General Tom Parker. “Our members have proposed solutions that create a level playing field for travel providers and distributors, provide financial protection for consumers, and transparency for all.”

ETTSA urges the Commission to consider limiting the definition of a package to at least two travel products booked at the same time, against one single payment, or following the UK ATOL system which offers a clear definition of a package.

ETTSA has been assured by the Commission that the problems of airline bankruptcies and financial losses for travellers are under review as part of the Package Travel Directive consultation. “Airlines don’t currently have to bond so when they go bankrupt the impact is felt by both consumers and travel distributors, and we have recently witnessed a number of high profile liquidations.  Our members would welcome the introduction of an airline bonding scheme to alleviate this financial burden,”says Tom Parker. “In addition, ETTSA’s members think that if an insurance scheme were to be introduced which all travel providers – whether agents, airlines or any other – would have to offer to consumers, then they would be able to make an informed decision about the risk and whether (or  not) to buy insurance to cover it.”

ETTSA is now looking forward to working with the Commission and other stakeholders to achieve a revised set of rules which guarantees a level playing field for all involved in the travel distribution value chain.
###

ETTSA (the European Technology and Travel Services Association) was launched in 2009 to represent and promote the interests of travel distributors and Global Distribution Systems (GDS). Working with industry, policymakers, opinion formers, consumer groups and other relevant European stakeholders, the Brussels-based association encourages and supports fair competition and consumer choice in the travel distribution chain. Members include Amadeus, ebookers, Expedia, Opodo, Sabre (including its affiliate lastminute.com) and Travelport. Associate members include Booking.com and eDreams. www.ettsa.eu 

